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Abstract The aim of the paper was to identify the potential impact of ecotourism on tourism market 
participants. The methodology was based on the research of literature on ecotourism and tourism 
market, debate, and own reflection. The results prove that ecotourism significantly influences the 
awareness and attitudes of tourism market participants. It can serve as a tool to facilitate an alliance 
between tourism and the natural environment. Ecotourism can provide multidimensional advantage 
to tourists, entrepreneurs, inhabitants, and the nature itself. The paper indicates the directions of 
further research on ecotourism.
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Introduction
The contemporary relations between man and nature are characterized by a greater respect for the 
natural environment. The relations between people, businesses, and the natural environment are 
of particular importance for tourism industry, largely based on natural assets. A development of at-
titudes, behaviours, and activities of ecotourist character is noted nowadays. Ecotourism, a rela-
tively new phenomenon, requires scientific observation and analyses.
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The aim of this article was to indicate the potential impact of the observed ecotourism trends 
on the awareness, attitudes, and behaviours of tourism market participants. The authors also in-
tended to point at the areas of further research.

Material and methods
The methodological basis of the paper was literature research, debate, and own reflection. The lit-
erature research involved publications on ecotourism by, among others, Blamey (2001), Donohoe, 
Lu, and Wu (2006), Donohoe and Needham (2006), Fennell (2014), Weaver (2001). Sources refer-
ring to ecological awareness (Kollmuss, Agyeman, 2002) were also analysed.

Ecotourism – ideas and assumptions
The definition of ecotourism has been changing and gradually widening. Table 1 presents exam-
ples of the most significant definitions.

Table 1. Selected ecotourism definitions

Source Definition

Ceballos-Lascurain (1987, p. 14)
Travelling to relatively undisturbed or uncontaminated natural areas with the specific objective 
of studying, admiring and enjoying the scenery and its wild plants and animals, as well as any existing 
cultural manifestations (both past and present) found in these areas

Morgan (1999) Ecologically sustainable tourism that fosters environmental and cultural understanding, appreciation 
and conservation

The British Ecotourism Market, 
UNWTO (2002)

Ecotourism refers to forms of tourism which have the following characteristics:
All nature-based forms of tourism in which the main motivation of the tourists is the observation and 
appreciation of nature as well as the traditional cultures prevailing in natural areas.

 – It contains educational and interpretation features.
 – It is generally, but not exclusively, organised by specialised tour operators for small groups. 

Service provider partners at the destinations tend to be small, locally owned businesses.
 – It minimises negative impacts upon the natural and socio-cultural environment.
 – It supports the maintenance of natural areas which are used as ecotourism attractions by:

 – generating economic benefits for host communities, organisations and authorities managing 
natural areas with conservation purposes;

 – providing alternative employment and income opportunities for local communities;
 – increasing awareness towards the conservation of natural and cultural assets, both among 

locals and tourists

The International Ecotourism 
Society (2015)

Responsible travel to natural areas that conserves the environment, sustains the well-being of the local 
people, and involves interpretation and education. Education is meant to be inclusive of both staff and 
guests

Source: own study based on sources mentioned in the table.

Numerous researchers (Blamey, 2001, p. 2; Zaręba, 2010, p. 48) maintain that ecotourism 
derives from sustainable tourism. Others (e.g. Lu, Gursoy, Del Chiappa, 2016, p. 1; Weaver, 2001, 
p. 2) suggest that it is a form of alternative tourism, as opposed to mass tourism, burdened with 
many tourist dysfunctions. Some perceive ecotourism as a hybrid of sustainable tourism, nature 
tourism, and alternative tourism (e.g. Weaver, 2001, p. 2). The diversity of approaches can result 
from the variety of education, specialization, and experience of the researchers (Koeman, 1998, 
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p. 1). Some authors rightly argue that creating one, world-universal definition of ecotourism is 
impossible for various reasons, e.g. cultural differences (Björk, 2000).

Numerous publications describe the key characteristics of ecotourism (e.g. Butler, 1999; 
Higham, 2007; Diamantis, 1999; Donohoe et al., 2006; Donohoe, Needham, 2006; Fennell, 2014; 
The International Ecotourism Society, 2015; Weaver, 2001; Whelan, 2013; Zaręba, 2010). The basic 
assumptions of ecotourism are presented in Table 2.

Table 2. Basic assumptions of ecotourism

Donohoe et al. (2006) Fennell (2014) Donohoe and Needham (2006)
1. Nature-based
2. Preservation/conservation
3. Environmental education
4. Sustainability
5. Contribution to local community
6. Ethics/responsibility

1. Nature-based
2. Sustainability:
– local participation/benefits,
– conservation
3. Education
4. Moral imperative

1. Nature-based
2. Preservation/conservation
3. Environmental education
4. Sustainability
5. Distribution of benefits
6. Ethics/responsibility

Source: own elaboration based on sources mentioned in the table.

The application of ecotourism attributes in the behaviours of tourism market participants is 
manifested by:

 – the care of the natural environment;
 – consideration for the cultural environment;
 – respect for the social environment;
 – education in the natural and cultural heritage.
Ecotourism has become a social phenomenon, with a constantly rising popularity (Hawkins,  

Lamoureux, 2001; The International Ecotourism Society, 1990). Ecotourism is also a trend. 
According to prognoses (Sharpley, 2006, pp. 7–22), ecotourism can constitute as much as 5% 
of holiday travels in the world tourism market by 2024. Researchers observe a constant interest in 
nature tourism (Balmford et al., 2009; Twining-Ward, Li, Bhammar, Wright, 2018) and an increas-
ing ecological awareness of tourists (Center for Responsible Travel, 2017, p. 7). A new, specific but 
broad segment of the market is therefore emerging, which opens novel business perspectives.

Potential impact of ecotourism on the behaviours of tourist services consumers and tour 
operators

The following hypothetical areas of ecotourism influence on the behaviours of consumers should 
be indicated:

1. Defining purposes of tourist travels. Ecotourism allows numerous tourist forms, at the 
same time imposing some restrictions, such as recreation in the minimally transformed, 
unpolluted natural environment, personal development and interest stimulation through 
contacts with local culture, education (including ecological one), isolation from the city 
noise or everyday problems. Ecotourism ideas can change the traditional pattern of tourist 
travel aims. This is significant for both tourist services consumers and tour operators.
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2. Decisions concerning the sites and forms of tourist travels. The sites of tourist stays are 
usually areas of outstanding landscape assets and minimally transformed nature. Potential 
ecotourist destinations facilitate active recreation and widening knowledge about the place 
being visited. This does not exclude achieving the aims of ecotourism in tourist centres, 
provided that a suitable offer of services and forms of spending time is available.

3. Analysing tourist offer details in the context of the man-nature relationship. Consumers 
compare tourist offers when planning a journey. They should consider criteria reflecting 
the relationship between man and nature in these analyses. Ecotourism imposes respect for 
such criteria.

4. Shaping tourists’ knowledge and sensitivity with regard to the coexistence of people 
and the natural environment. In general, ecotourism is a conscious choice of a consumer, 
based on their already possessed knowledge and sensitivity. There is, though, a group 
of consumers whose knowledge and sensitivity develop during travels, mainly owing to 
the experience of appropriately presented heritage interpretation. This group often includes 
children and youth.

5. Preparing tourist travels with the knowledge of and respect for local cultures. 
Ecotourism protects the cultural heritage of destinations and the interest of local inhabitants. 
It requires proper relationship of the tourist and local culture.

6. Respect for the environmental protection rules. An ecotourist should understand and 
apply the basic rules of pro-ecological behaviours. Ecotourism requires and develops 
sensitivity towards nature.

As for the impact of ecotourism on the behaviours of tour operators, several hypothetical areas 
can be indicated:

1. Recognizing the new market segment: consumers, trends, conditioning, prognoses. 
The market segment is not recognized thoroughly, with a potentially variable group 
of young consumers of higher ecological sensitivity. Thus, an entrepreneur cannot follow 
tested paths but ought to find new ways of reaching the potential segment and satisfy its 
needs.

2. Seeking for ecotourist offers: modifying products and creating new ones. Ecotourism 
has few verified, traditional market products. To satisfy the ecotourism ideas, one has to 
create own, highly original products. This requires excellent knowledge of ecotourism 
standards and inventiveness.

3. Awareness and actions of tourist facilities owners and managers. The market success 
begins in the minds of entrepreneurs and managers. Ecotourism ideas shape a new 
generation of people managing business in tourism. They are characterized by a higher 
ecological awareness and capability to apply it in business; moreover, they often found their 
business solely on ecological awareness and sensitivity.

4. Tourist facilities staff behaviours and preparedness. Ecotourism raises staff requirements, 
demands suitable ecological awareness, sensitivity, and ability to influence tourists. These 
additional requirements are equally significant in a small rural tourist facility and in a hotel.
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5. Adjusting the devices and procedures in tourist facilities. Ecotourism requires the 
fulfilment of many detailed conditions, usually bound with utilizing resources, waste 
sorting and recycling, organizing events.

6. Promoting ecotourism ideas. Tour operators promote ecotourism ideas due to their 
specific offer, declarations, and activities. Hence, ecotourism is constantly exposed in their 
promotion strategy.

Tourism and the natural environment alliance?
Tourism is strongly associated with the natural environment. The natural conditions drive its devel-
opment, but exaggerated tourist traffic is known to negatively influence the environment.

The key factor influencing the alliance between tourism and the natural environment is envi-
ronmental sensitivity (Chawla, 1998; Kollmuss, Agyeman, 2002, p. 251). Together with the ethical 
aspect, it has a considerable role in the decisions taken by tourism market participants.

Another factor is ecological awareness. It involves the knowledge and understanding of the en-
vironment, readiness to take action to protect it (Zuzek, 2017, p. 162). Depending on this awareness, 
the activities of tourism market participants more or less easily adjust to ecotourism assumptions.

The very knowledge of the impact of human behaviours on the natural environment is gener-
ally not sufficient to effectively inspire the market participants to manifest pro-ecological behav-
iours (Kollmuss, Agyeman, 2002, pp. 239–260). Often, pro-ecological attitudes are not shaped 
until strong emotions associated with a specific environmental issue are aroused.

Ecotourism can be a source of emotions and experiences. Emotions shape the bonds with the 
visited site, people, and culture, create responsibility. Experiences broaden the tourists’ knowledge 
and evoke willingness to learn more.

Conclusions
1. One is never an ecotourist only when travelling. Ecotourism assumptions propagate into 

everyday life: one could suggest that ecotourism is a lifestyle. Ecotourists are characterized 
by high ecological awareness and environmental sensitivity.

2. As can be derived from the key ecotourism assumptions (tab. 2), tourism does not 
have to degrade the environment; on the contrary, it can measurably contribute to 
environmental protection (e.g. Morse, 2017; Nowacki, 2005; Tilden, 1977).

3. An alliance between tourism and the natural environment is possible. Care for the 
natural environment translates into care for human interests and long-term opportunities 
to satisfy man’s needs (Barwicka, 2018, pp. 10–11).

4. Ecotourism can provide multidimensional benefit to all parties engaged, i.e. tourists, 
entrepreneurs, inhabitants, and the nature itself. More and more researchers (e.g. Ivanov, 
Ivanova, 2013; Weaver, 2001; Zaręba, 2010) call to allow the tourism of bigger organized 
groups to ecotourism, with some restrictions resulting from the care for the region being 
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visited. The implementation of ecotourism ideas provides opportunities to eliminate many 
contemporary tourist dysfunctions.

5. Ecotourism is a relatively new area of scientific research. Special emphasis should refer to:
 – identifying the conditions and tendencies in ecotourism development,
 – analysing and describing the mechanisms of the ecotourist system, including the behav-

iours and relations of the market participants.
6. The specific research issues in the area of ecotourism are the following:

 – What is the level and conditioning of the ecological awareness of the citizens of Poland 
and other countries in the context of ecotourism development?

 – What does the development of interest in ecotourism in various countries depend on?
 – To what degree is ecotourism a potential market with big opportunities to rise?
 – What are the needs and behaviours of consumers defined as ecotourists? What changes 

can be expected?
 – What are (should be) the attributes and contents of an original ecotourist offer? The issue 

of artificial (declarative, false) ecotourist offers.
 – How should the current ecotourist offers in the Polish market be assessed? What changes 

and developmental directions can be observed?
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EKOTURYSTYKA JAKO CZYNNIK ZACHOWAŃ UCZESTNIKÓW 
RYNKU TURYSTYCZNEGO

Słowa kluczowe turystyka, ekoturystyka, rynek turystyczny, zachowania uczestników rynku

Streszczenie Celem artykułu jest wskazanie potencjalnego wpływu ekoturystyki na uczestników 
rynku turystycznego. Metodykę oparto na badaniach piśmiennictwa dotyczącego eko-
turystyki i rynku turystycznego, dyskusjach i refleksji własnej. Wyniki wskazują, że 
ekoturystyka znacząco oddziałuje na świadomość i postawy uczestników rynku tury-
stycznego. Może ona stanowić narzędzie ułatwiające sojusz turystyki ze środowiskiem 
przyrodniczym. Ekoturystyka może dostarczać wielowymiarowych korzyści turystom, 
przedsiębiorcom, lokalnym mieszkańcom oraz samej przyrodzie. W artykule wskazano 
też kierunki przyszłych badań nad ekoturystyką.

Translated by Iwona Kresak
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